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700.000 inmigrants 
from all over the world become American 
citizens every year.

143.998 people resolve their immigration status 
to work in the US and an important percentage of executives 
comes from Latin America.

They are people with spouses and children, educated, 
successful and who also have the saving power to invest
in the U.S.

US$200.000 investment 
on average in logistic, transportation, 
exportation and real estate.

Currently, 18% of the American population is from Latin American.
By 2060 it is projected to increase an additional 30%.

In 2016, 57.5 million Hispanic people were registered, which means a growth 

of 7.5 million people compared to 2010.

In July of 2017, it was estimated that the population of the United States was 326,625,791.



Mexicans are the biggest Hispanic group in the 
US, followed by Puerto Ricans
and Salvadorans.
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The states where most latin people lives are 
California, Texas, Florida, New York, Illinois, 
Arizona, New Jersey, Colorado, New Mexico 
and Georgia.
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The most requested visa for Latino entrepreneurs is the investor E-2.

Colombians, Venezuelans, Mexicans, Brazilians, Peruvians, Ecuadorians 
and Central Americans are the  Latin Americans that are investing the 
most in franchises in the United States.

The franchises that have greater demand in the United States are those 
of restaurants, services, retail and real state investment companies. The 
franchising sector in the US contributes 2.5% of the Gross domestic 
product (GDP) of the country and the most required States for this type
of business are: Florida, California, Texas, Illinois and Ohio, according to 
data from the IFA.
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Number of Latin Americans who obtained their Green Card in 2016.

Mexico
177.534

Cuba
66.516

Colombia
18.610

El Salvador
23.489

Dominican
Republic

61.161

Honduras
13.302

Guatemala
13.002

Peru
10.940

Ecuador
10.757

Venezuela
10.772

Nicaragua
3.486

Argentina
3.391

Costa Rica
2.224

Chile
1.554

Bolivia
1.625

Panama
1.029

Paraguay
434

Sources: Pew Research Center, World Factbook de la CIA, Agencia EFE, thoughtco y FY2016.

MARKET SITUATION



THE PLACE WHERE EVERYTHING STARTS



WE CONNECT
We are the nexus between potential Latin American investors and 
developers in the USA. 

Our media system and seminars cycle are the meeting point to create 
links and develop businesses in the United States. 



OUR UNIVERSE



We gather all the information referring to the di�erent formats of investments that can be made 
in the United States and we make it available to those who are thinking of starting new business 
in this country through our online and online media.

OMNICANALITY
We integrate all our means to generate more tra�c to the online platform. In the case of 
printed media, we use QR codes so that the reader can scan them, access the digital format 
and view the information from your mobile device.

$



USERS & READERS PROFILE
They are men and women between 30 and 55 years old, potential investors from 
Latin America who have the purchasing power and have the ability to save enough 
to start new businesses in the United States. They are investors who seek to protect 
their savings or to obtain an Investment Visa to emigrate to the USA.



A  w o r l d  o f  I n v e s t m e n t s

Print and digital semi-annual editions (Winter/Spring - 
Summer/Fall). They will display the trends on investment 
opportunities and legal structures in the USA targeting 
potential investors.  

MAGAZINE

With the main investment novelties and opportunities 
in the USA. A tool that will help you to make decisions. 

ONLINE PLATFORM 

Biweekly newsletters directed to our exclusive
database of subscribers (organic construction, not 
forced) year. 

E-NEWS

Special editions with interesting content on
specific issues related to investments in the USA.

SPECIAL REPORTS

A yearbook covering the most important topics and  
news of the the year. Essential information needed to 
invest the upcoming.

THINKIN INVESTMENTS GUIDE

Instagram, LinkedIn, Facebook ThinkIN with posts 
of news and redirecting news to the web. Reach of 
Latin America Seminars on related topics.
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COVERAGE +
DIFFUSION THINKIN
ThinkIN reaches potential investors 
throughout Latin America, from Mexico to 
Argentina, through an aggressive online 
communication plan to capture data, work 
on the site positioning and its platform in 
the main cities of the region. It strategically 
uses a strong advertising campaign on the 
web and social networks, with continuous 
e�orts and actions.
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Exclusive US THinkIN investment seminars series strategically developed 
throughout Latin America, making stops in the main cities of the region to 
connect potential investors from the region with US developers. 

             Seminars and conferences.

   

             Business meetings.

   

             Networking spaces.



BRANDING



NEWSLETTER



BUSINESS MEETING



Welcome to ThinkIN World. 
Welcome to the World of Investments.



Thank You!
Esteban G. Morano
Chief Executive O�cer

T: +1 (305) 930 1354
emorano@thinkinworld.com
www.thinkinworld.com


