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CASE STUDY: GLOBAL CPG
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Average: 45 seconds

o o Brand needed to test 40+ assets across Meta, TikTok, and
. Q.I. nghl'ghts 0 Programmatic in <48h.
e Wastedspend Simulate performance before

launch Tone misalignment, brand presence dilution, and influencer-
. ‘. content mismatch created reputational and performance risk.
« Slowinsights Al agents runin g . Traditional research cycles were too slow to adapt in-flight.
seconds Dynamic segmentation based on

The campaign needed to capture national pride while avoiding

real behavior and needs tone misalignment and ensuring brand prominence in every asset.

o Team misalignment  One insight layer for all
e Brandrisk Pre-detect tone and sentiment

issues Pre-launch risk detection for

creative, copy, and influencer
alignment

BRAND PRESENCE TONE RISK Q

« Simulated audience response

HOW WE DOIT across formats and tones

— N\ Real-time campaign feedback loops
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o Detected brand safety and cultural

Semantic + visual analysis (text, risks

Insight voice, VidEO)

Integration

Dynamic
Segmentation

Real-Time
Testing

« Recommended variants tied to
national sentiment

Adaptive recommendations to
T Ce—r boost ROI and reduce friction

shared intelligence

Immediate creative
and content
feedback

Behavioral groups,
updated as data
flows

« Unified insights across creative,
influencer, and media

LATAM-trained models, globally

aligned

» Cut testing time from 2 weeks to
24 hours
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