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Hard Beat Communications, Inc. (HBC), is an award-winning, New York-based, PR 

& Advertising agency specializing in the Caribbean and African American 

marketplace and a partner of the PR Newswire, a  Cision plc company. Combining 

media relations, community relations and outreach, market promotions, strategic 

alliance development, political campaign management, direct marketing, executive 

media tours and event production and digital media creatives, we produce 

campaigns that exceed clients expectations.

• Hard Beat delivers PR and advertising campaign analysis, conceptualization

and execution for countries, PR and news distribution globally, event planning

and outreach, marketing campaigns, ad buys, high quality mobile apps,

websites and touch-screen interfaces for kiosks, point of sales, website, design,

testing, launching and hosting.

• Our global diverse team ranges from Caribbean nationals to Americans,

Hispanics and Asians with over 100 years of combined experience in PR and

advertising campaign management and promotion as well as working with

clients to deliver complete user interactions and developing complex technical

solutions (apps, kiosks and websites).

• Hard Beat owns the brands - CaribPR Wire, News Americas Now and Invest

Caribbean Now.

CaribPR Wire (caribprwire.com) is the only PR Wire of the Caribbean and

part of the PR Newswire – a Cision company, allowing for press release

distribution and Edgar Filings across the Caribbean, its Diaspora and

anywhere in the world.

News Americas Now (newsamericasnow.com) is the daily Caribbean Diaspora

& Latin America news wire and is syndicated across 20 plus websites. It’s goal

is media dominance of the Caribbean and its Diaspora.

Invest Caribbean Now (investcaribbeannow.com) is the definitive private sector

investment agency of the Caribbean.

• HBC Founded: 2004

• Ownership: Privately-owned

• HBC Clients have included: Nasdaq Wire, Digicel, LIME, Courts Caribbean,

Monty Alexander, Jamaica Jazz & Blues, Reggae Sumfest, Dwayne Bravo,

Usain Bolt, HBO Latin America, Sagicor, Dish Network, US Census 2010,

Health First, GTech, Eastman Industries of India, Sino-American Friendship

Association, More Magic Solutions, Paramount Communications, Team Unity

political party – St. Kitts, The Saint Martin Tourist Board.

• Awards: 2009-2015 Small Business Commerce Association Award for

excellence in marketing consultancy; the Digital Screenmedia Associations

Best Travel & Hospitality Deployment For Interactive Self-service Kiosk and

The Digital Signage Expo Gold Apex Award for Interactive Self-Services

Solutions.

About 
Hard 
Beat 

2

hardbeatcommunications.com



hardbeatcommunications.com



4

hardbeatcommunications.com

http://www.hardbeatcommunications.com/wp-content/uploads/2013/11/02-Invest-Caribbean-Now_Hon-Gordon-Butch-Stewart_Photo-Sharon-Bennett.jpg
http://www.hardbeatcommunications.com/wp-content/uploads/2013/11/KahigaDrMarcelle.jpg


5

hardbeatcommunications.com



hardbeatcommunications.com

6

What 
Clients

Say
About 

Us

hardbeatcommunications.com



Background: The University of the Virgin Islands, 

Research & Technology Park choose Hard Beat as the 

winner of its full service agency bid. 

Hard Beat worked with the UVI RTPark to deliver the 

following:

Deliverables:

1: Global brand recognition through creation and 

dissemination of company story monthly via global 

media releases; creation of a social media platform and 

client communication that outreached to potential 

clients beyond the current base that led to client growth.

2: Investment promotional event launch in key cities 

including NYC to share company story and attract 

potential clients.

3: Created a whole new brand appeal for company 

including marketing materials, banners, branded 

promotional items.

4: Engaged in staff training on the ground with team to 

ensure global service deliverability.

5: Created new hashtag for company.

6: Served as media spokesperson for Park, creating media 

statements, press releases and engaging with media.

7: Hard Beat was first on the scene to work with Park 

after the Sept. hurricane to create a donation website 

and campaign appeal.   

In Action 

– Full Service Agency
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Background: Hard Beat was approached by the 

Government of the Collectivity of St. Martin and the St. 

Martin Tourism Association to help it market its port 

project to developers. 

Hard Beat worked with the government and the 

association on the project for a year to deliver:

. Top project developers and 100 Chinese tourism officials 

to St. Martin for the first ever international economic 

conference. 

•Scheduled one on one meetings with government 

officials and int. port developers and a tour of the current 

harbour.

• Boosted the international profile of the country as an 

economic investment destination through promotion 

globally.

•Arranging for the signing of St. Martin as a member of 

the World Tourism Cities Federation.

•Created and marketed bid advertising globally. 

• Global ad buys

• Served as liaison for developers bidding for project and 

match making financier on project.

In Action 

– Full Service Agency
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In Action- TOURISM

Background: The Caribbean Tourism Organization 

engaged Hard Beat Communications to create and 

implement a strategy to harness and promote multi-

cultural and ancestral tourism for the Caribbean.

The project included: creating an innovative PR and 

marketing campaign to target travelers in emerging 

markets.

Deliverables:

•The company was able to roll out a digital marketing 

strategy that used social network to target African 

Americans, Caribbean Americans,  Asian and Latin 

American travelers in North America with its Visit 

Caribbean campaign.

• Created and disseminated press releases around 

various historical tourism aspects and festivals of the 

Caribbean region to boost media interest. 

• Boosted traffic via marketing campaign on website 

Hard Beat created specifically for CTO and this theme -

OneCaribbeanDiaspora.com.

•Worked with CTO to target travel media and travel 

agents associations, arranging press trips and travel 

junkets to boost interest and sale of the Caribbean.

•Helped in the development of key events in NYC and in 

Toronto to promote Caribbean Week activities that 

showcased region. 

hardbeatcommunications.com



Background: The U.S. Census 

and its African American 

agency hired Hard Beat for ad 

buys in the Caribbean 

immigrant community 

nationwide.

Situation: 

The Census sought  to reach 

all independent Caribbean 

media owners – radio 

programs, newspapers, TV 

programs and online outlets 

to increase response to the 

last Census. 

Results: Hard Beat was able 

to deliver in a short time 

frame and at a discount cost 

with added media value to 

client.  

In Action 

Promotional Items 
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In Action- TOURISM

Background:  Barbados Tourism Authority engaged Hard Beat Communications 

to work on its PR project to promote its food and rum festival, its carnival and 

music festival in the U.S. and Canada.

The project included: creating and disseminating press releases to target the 

North American travel media and general audience.

Deliverables:

Hard Beat was able to save the BTA $$$ due to discount dissemination of PR’s via 

its partner, the PR Newswire.

• HBC Created and disseminated press releases around  the rum and food festival 

and  its carnival and jazz fest to boost media interest from the North American 

travel press. 

• Boosted traffic and bookings via the BTA’s website.

•Increased promotion and interest via social network including FB, Hootsuite, 

LinkedIn and Twitter. 

•Worked to target travel media and organize press trips to events.
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Background: Dish Network 

sought Hard Beat to market its 

cricket world cup programming 

to the West Indian population in 

the U.S.

Deliverables: 

Hard Beat was able to complete 

a successful cricket world cup 

ad promotion for Dish Network 

that targeted:

Popular Caribbean Online 

websites

Popular Caribbean Television 

Shows 

And Print Media targeting the 

Indo-Caribbean Population.

Results: Promotion resulted in 

boost in subscription to Dish for 

the ICC World Cup though 

editorial and added value ad 

spots as well as discounts on all 

media properties. 

In Action – Ad Buys 
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BACK GROUND:

Digicel Caribbean, the Caribbean’s 

largest mobile network,  launched 

its foray into the U.S. market with 

the sponsorship of  a Caribbean 

Soccer tourney in Brooklyn, NY in 

the summer of 2009. Hard Beat was 

brought in to coordinate the entire 

three months soccer season of 

promotion including.

Deliverables:  

-Advertising added value worth 

$50,000 more than $50,00 spent.

- Weekly branded events that 

included models and media 

promotion and significantly 

increased visibility of company in 

Brooklyn, NY.

-Coordination of launch event put 

brand before eyes of media, 

politicians and top business 

leaders. 

In Action-

Events
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BACKGROUND

Sagicor USA  approached Hard 

Beat to help the company target 

and boost its presence in the 

South Florida market.

•The Company had a brand 

recognition in the Caribbean but 

not in U.S. market.

DELIVERABLES

HBC conceptualized and 

launched an advertising 

campaign that targeted both 

mainstream and niche markets 

with an aggressive print and radio 

campaign.

•HBC was also able to secure 

tremendous added value in the 

form of radio interviews.

•HBC also were able to use a 

portion of the budget for event 

promotion, putting the company’s 

brand before the eyes of actual 

customers in a creative way. 

In Action -

CREATIVES 

14

hardbeatcommunications.com



Background: More Magic Solutions, a 

technology recharge company based in 

Boston which runs a pre-paid mobile phone 

Top-Up service that allows for brands 

globally to market their services 

internationally through  a Send Home 

Minutes program approached HBC to deliver 

culturally sensitive creatives; conceptualize 

a marketing campaign and execute.

DELIVERABLES: 

•HBC conceptualized and delivered both 

traditional, digital and point of sale creatives 

for the company. 

These included: 

•Multi-lingual POS Posters For Instore

Displays.

•Creation And Conceptualization Of Banner 

Ads For A Christmas Campaign.

•Creation Of Brochures.

• Creation Of Various Ongoing Promotional 

Materials.

•Creation Of Post Cards.

•Revision Of Print Ads Through Translation 

Into Spanish And Cambodian.

•HBC planned and executed a marketing 

campaign that included web, radio and print 

advertising. 

•The commercials were targeted to different 

market segments including Hispanic, 

Caribbean and Military families.

•Assisting with expanding distribution 

points in neighborhoods. 

In Action 

- Creatives 
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Your Sales Contact:

Felicia Persaud

felicia@caribpr.com (Email)

718-310-7478 (D)
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