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THE E-BUSINESS MAGAZINE  

FORECAST 
75.000 and 100.000SESSIONS

USERS

PAGES
VIEWED 

2,03
PAGE

SESSIONS

3:50
SESSION

PERMANENCE
AVERAGE

50.000 and 60.000

 125.000 and 175.000

VISITS PER MONTH

Framework is a publishing house specialized 
in B2B audiences in Latin America. 
It organizes the eShow exhibitions and 
edits The eMag; focused on 
E-commerce, IT, Digital
Marketing,and eBusiness.
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FORECAST 

BOGOTÁ
More than:

2,000 VISITORS 
More than: 

60 SPEAKERS 
More than:
50 STANDS

2018

COLOMBIA
60 One to One 

Meetings 
2 Key Notes

 6 Conferences
 10 EXCLUSIVE 

Sponsors

USA 

MIAMI
May 2018

USA 

MEXICO

MEXICO
CITY 

March 2018
13th &14th

 More than: 
4,500 VISITORS 
More than: 80 

SPEAKERS more 
than: 50 
STANDS
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 INTERNET Leaders
The VIP forum is created for Internet Leaders, an exclusive Masterclasses  area 
from top International and National keynote speakers with thematic discussions 
on eCommerce and digital marketing for senior executives (CEOs, Directors, 
Coordinators, Managers, etc.) of SMEs and large companies.

Sherri wu Steve Wozniak

Kevin Gardiner

Head of International Business 
Americas & Vice GM of CBB

Director Store Operations & 
Omnichannel Strategies

Leticia Espinosa 

Directora de Walmart.com.mx

Online shops Design
Search Engines

Internet Business certification
Content management system (CMS)

Open Source Tools
Hosting

CRM 
Security

Artificial Inteligence 

Technology

Big Data & Ai 

Drones

Retargeting
Ecommerce plataform 

Optimization
Reach media

Etrade marketing 

E-Commerce
Virtual Reality
3D Solutions

Digital Communication Solutions
Signage

DOOH (Digital Out of Home)

Digital 
Marketing

SECTORS 
REPRESENTED

Software 
Analysis 

Data creation 
Algorithms 

Payment forms
Secure payment

Financial Services
Multi-channel payments

Fintech
Insurtech 

Payment Methods

Virtualization Management
Cloud platforms
Cloud Storage
Cloud Servers

Cloud Computing

Security
Network Management

Software
Email Mobile
Mobile Cloud

Mobile Marketing
Virtual reality 
360 Stragies
Chat boot 

Mobile and 
Telecommunications

Internet Of 
Things

Emailing
Affiliation
Behaviour

Video Marketing/Viral Marketing
Epub 

eMarketing
Web traffic measurements

Social Media
Inbound Marketing 

Programmatic

Logistics Software 
Outsourcing

Supply Chain for eCommerce
Shipping Companies

Transport 
&

Logistic
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IT manager: 27%
Infraestructure: 16%

Support: 13%
Other: 13%
C level: 12%

Development: 12%
Security: 7%

28,000
Contacts 

16% 27%13%13%12%12%7%

Ecommerce/
 Marketing digital: 

25,000

Peru
7.4%

Colombia 
18.6%

Mexico 

Argentina 
12.3%

Chile
6.5%

48.4% Audience  
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Content creation Microsite Promotion

Register forms EngagementOPT IN List

Lead Gen 
PROGRAM

ONE TO ONE 
MEETINGS

Creating a successfull marketing 
campaign is essential to achieve goals. 
The One to One Marketing Area is full of 
big companies Online Marketing execu-
tives. By holding private meetings of one 
hour duration with the most in�uential 
professionals of the digital sector, you 
can solve all your doubts.

We set up a meeting with a company 
following your preferences. What are you 
worried about when you plan a Market-
ing campaign? Which is the best way to 
plan a Marketing strategy using Social 
Media? Let us know your questions and 
we will give you the answers.
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HUBSTPOT CONNECT 
INTEGRATION

SMART 
CONTENT

TRANSACTIONAL
EMAIL

REPORTING &
ANALY TICS

SCORINGAUTOMATION

Advertorial

Display

Newsletters

Online Events

Partner Zone

Emailing

 

Companies that excel at 
lead nurturing generate 

50% more sales-ready 
leads at 33% lower cost 

  89% of consumers have 
read reviews to determine the 

quality of a local business   

89% of online
consumers usesearch 

engines when making 
a purchase decision

Content marketing 
generates 3x as many leads 

as traditional marketing,
but costs 62% less

Agency Service 

CONVERT

CLOSE 

DELIGHT

ATTRACT

AND ADVERTISING



Exclusive 
Content 
Creation

Publication in
 eMag to 
specific

 audiences

Potencial 
Customers
Detection 

(Leads)
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Package Cost: 6,000 USD   

•Our editorial team create exclusive content
 •Publication of the note at www.the-emag.com

•Lead BANTs (Budget, Authority, Necessity y Time).
•10,000 Banners por mes. 

•10 entradas a E-Show 
•Campaign duration: 3 Months

Mag The    

Mag The

Content +  
PERFORMANCE 
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www.framework.mx


