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We are  sav y  food engaged people  who love 

to  l i ve  l i fe  s imply  and  have  ambi t ious  ideas .

Our  ch i ldhood pass ion  for  aça í ,  a long  wi th  a 

des i re  to  suppress  an  ever  growing  demand 

for  hea l thy,  nu t r i t ious  and  tas t y  food produc ts 

and  ingredients ,  in  such  a  t ime - cons t ra in t 

wor ld ,  insp i red  us  to  get  together  and  create 

a  brand  which  t ru ly  re f lec ts  our  be l ie fs . 

To  s ta r t  th i s  movement  we gathered 

an  exci t ing  team of  nu t r i t ion  and  food 

in te l l igence  exper ts ,  w i th  over  30  years  of 

exper ience  in  the  indus t r y  and  in  companies 

such  as :  Kra f t  Foods  and  Uni lever.  We are 

now proud  to  be  ab le  to  share  i t  w i th  you .

OUR CREW



B.YOU

B.You is  a customer-oriented brand,  created by chi ldhood friends, 

which aims to make avai lable to i ts  consumers numerous health and 

l i festyle benefits ,  through innovative,  convenient  and versati le premium 

products ,  a l lowing them to be the bet ter  version of  themselves. 

By  of fer ing  natura l ly  pure ,  un ique  and  tas t y  produc ts ,  B .You  fu l f i l l s 

many  of  i t s  cus tomer ’s  needs  and  des i res ,  in  an  ever  s t ress fu l , 

demanding  and  t ime - cons t ra in t  wor ld . 

Cons ider ing  today ’s  world  popula t ion  is  ever  more  cur ious  and sav v y 

regard ing  the i r  food consumpt ion  habi ts ,  B .You  is  a  great  compl iment 

to  a  hea l thy  l i fes t y le ,  prov id ing  them wi th  a  hea l th ier  mind and body, 

whi le  sav ing  them t ime to  per form other  ac t iv i t ies  or  tasks .

WHAT IS



VALUESOUR

EXCLUSIVITY
Bringing worldwide special t ies 

to your door step;

PREMIUM TASTE
As food lovers ,  taste mat ters!

INNOVATION
Always thinking beyond;

CONVENIENCE / VERSATILITY
Making l i fe easier  for  you;

NATURALLY HEALTHY
Pure and natural  ingredients



Açaí  is  a  reddish-purple Brazi l ian palm berry that  grows 

wild in the hear t  of  the Brazi l ian Amazon in palm trees 

up to 60f t  ta l l .  I ts  shape is  s imilar  to a blueberry,  but  only 

the outer  layer of  the berry is  edible with approximately 

85% of  the fruit  being i ts  seed. 

As Dr.  Susanne Talcott ,  Texas A&M Professor on Nutrition 

and Science, mentions “Açaí is  naturally low in sugar, 

and the flavor is described as a mixture of red wine and 

chocolate…so what more would you want from a fruit? ”     

In  init ia l  s tudies regarding the berry,  nutri t ion and 

science specialists recommended it for being a metabolic 

booster,  weight  reducer and athletic  enhancer.

Recently,  there have also been tests which have proven 

that the acai’s powerful antioxidant concentration triggers 

a  sel f-destruc t  response in  leukemia cel ls  and a lso helps 

prevent Alzheimer’s and Parkinson’s ,  which are all  diseases 

that can be partly attributed to oxidative stress. 

AÇAÍWHAT IS

The consumer demand for acai berry related products, due 

to its health benefits such as weight-loss, anti-aging, cancer-

cure and skin firmer, amongst other, is increasing rapidly 

and continuously,  making i t  more desirable than ever.

Have a look at this analy tical  video by internationally 

recognized Dr.  Michael Greger,  M.D. FACLM, Professor at 

Cornell  University of Agriculture and Life Sciences and 

Tuf ts University School of Medicine, for a more in depth 

view on the clinical  studies of the açaí berry. 

www.sciencedaily.com/releases/2008/10/081006112053.htm/	�	 www.nutritionfacts.org/2013/08/22/the-science-on-acai-berries/		  www.nutritionfacts.org/video/clinical-studies-on-acai-berries/





AÇAÍ X BLUEBERRY

I n f o  on   the    importance           o f  A ntioxi      d ants  

www.universityhealthnews.com/daily/nutrition/what-do-antioxidants-do-and-why-are-they-important/ 		  www.superfoodly.com/orac-value/blueberries-raw/ 

I f  you  compare  aça i  berr ies  to  b lueberr ies ,  you  wi l l 

see  tha t  the  ma in  d i f fe rent ia l  i s  a  much  h igher  OR AC 

(Ox ygen  Rad ica l  Absorbance  Capaci t y)  va lue  in 

compar ison  to  b lueberr ies .  “ Ra ther,  the  prob lem wi th 

b lueberr ies  i s  tha t  the i r  ant iox idant  content ,  a l though 

h igh ,  i s  not  rea l ly  super food s ta tus  as  some perce ive 

them to  be.” 

OR AC is  the  method of  measur ing  ant iox idants 

capaci t y  in  b io log ica l  samples ,  deve loped by 

sc ient i s t s  work ing  a t  the  Nat iona l  Ins t i tu tes  of  Hea l th 

(N IH)  and  USDA .  Ant iox idants  he lp  us`  to  proper ly 

detox i f y  the  body  of  harmfu l  molecu les ,  neutra l iz ing 

f ree  rad ica l  and  prevent  the  deve lopment  of  many 

d iseases  and  age - re la ted  condi t ions .



B.You Açaí Smoothie

I t  represents  our  brand  and  our  core 

va lues :  i t  i s  tas t y,  na tura l ly  hea l thy, 

versa t i le ,  exc lus ive  and  h igh ly  premium. 

The one and only

B .You   Aça í  Smooth ie  i s  the  f i rs t  p roduc t  on 

B .You’s  por t fo l io .  Our  deepes t  love  for  Aça í 

and  the  fac t  tha t  i t  g rows  natura l ly  and  wi ld 

in  the  hear t  of  the  B raz i l ian  Amazon  

i s  what  mot iva ted  our  choice.



Ver y  r ich  in  hea l thy 

omega  fa t s .

Source  of  v i tamins 

A ,  B1 ,  B2 ,  B3 ,  C  and  E

He lps  on  sk in  ant i -ag ing  process , 

g iv ing  i t  a  hea l th ie r  g low.

Conta ins  p lent y  of  potass ium,  

magnes ium,  z inc  and  copper

H igh  in  anthocyan in :  lower ing  cho les tero l 

leve ls  and  improov ing  b lood c i rcu la t ion .

Power fu l  na tura l 

ant iox ydants .

G lu ten - f ree Soy- f ree Lac tose - f ree Non- GMO

SMOOTHIE?WHY B.YOU AÇAÍ



In addition, it is distinctive to what 

is currently out there and for a few 

reasons, detailed below, we believe it 

to be the perfect product to introduce 

ourselves in this competitive market:

		  B.You Acai Smoothie is the first Açaí 

Smoothie in a Tetrapak package that contains 

a significant amount of Açaí berries; with 38% 

of the product being Açaí pulp compared to 

most similar products in the market usually 

range between 10-15% of açaí pulp.

		  Our unique product formulation allows 

for a wide range of consumption options: as 

is (smoothie), blended smoothie with fruits or 

by freezing the smoothie in a recipient and 

then blending it with any fruit of your desire to 

create a typical açaí bowl. With these options, 

the sky is the limit for your own creations!

		  12 months shelf life without losing any of its nutritional properties resulting in a 

huge gain in logistical efficiency throughout all the distribution chain (distributors, 

wholesalers, retailers and end consumers)

-	 High turnover potential for retailers and wholesalers as the product will be displayed 

at eyesight high shelves as compared to limited visibility and space for frozen products

-	 End consumers can easily stock at home, contrary to the feasibility of stocking a 5kg 

or 10kg pack of the frozen pulp.

		  Our idea was to make consumers 

benefit from this powerful superfruit’s unique 

nutritional properties while being able to 

enjoy its real taste, THE BRAZILIAN WAY.

SMOOTHIE?WHY B.YOU AÇAÍ
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modelBUSINESS

HQ in SP – Brazil
B.You HQ is  located in São Paulo,  Brazi l , 

where we are working around the clock to 

keep innovating and developing the best 

açaí  premium products avai lable.

Global Brand
Since i ts  creation B.You has been thought 

of  and conceptual ized as a Global  Brand, 

aiming for  unl imited reach and the intent 

to readily  make our products avai lable to 

everyone,  everywhere.  Despite our HQ 

being in São Paulo,  Brazi l ,  our  branding 

and product development depar tments are 

constantly  al igned with the United States 

FDA requirements ,  to have our products 

enabled for  import  and at  the highest 

worldwide standard from the get go.

US HQ IN MIAMI – FL
Aiming to provide bet ter  B2B and consumer 

services in Nor th America we have star ted our 

US operations,  in  2017,  and are now present  in 

the world’s  largest  consumer good market .



modelBUSINESS

World Class ,  local industry
and leader  suppliers .
By outsourcing some steps of  our production chain with highly professional ized 

and world renowned companies we are able to focus our at tention in securing a 

steady and high qual i ty  açaí  supply year round.  I t  a lso diminishes our f ixed costs 

al lowing us to focus mostly  and exclusively on the product qual i ty  and not only 

on cost  ef f iciency.  Fur thermore,  due to our contractual  agreements with such 

companies the qual i ty  of  the services rendered by the outsourced companies are 

kept in close check as they of fer  a detai led and precise qual i ty  control  a long their 

entire production l ine,  thus verify ing if  the standards of  our premium products are 

being constantly  met.



F S C  C e r t i f i e d  -  Eco - f r iendly  cer t i f ied ,  promot ing 

respons ib le  management  of  the  wor ld ’s  fores ts  and 

ensur ing  paper  and  wood has  been  sourced  in  an 

env i ronmenta l ly - f r iendly,  socia l ly  respons ib le  and 

economica l ly  v iab le  manner.

R e n e w a b i l i t y  -  70% of  package  i s  made 

f rom renewable  FSC  cer t i f ied  paperboard .

R e c yc l a b i l i t y  -  Over  1  mi l l ion  tons  of  used  beverage 

car tons  a re  recyc led  ever y  year,  us ing  the  car tons 

paper  f ibers  to  make  paper  and  other  produc ts

L o g i s t i c  E f f i c i e n c y  -  Car tons  save  space,  reduce 

weight  and  improve  t ranspor ta t ion  ef f ic iency, 

lower ing  cos ts  a long  the  ent i re  supp ly  cha in

S h e l f  S t a b l e  -  Has  a  12  months  she l f  l i fe ,  bet ter 

protec t ing  produc t  f reshness  as  compared  to  other 

packag ing  mater ia l s ,  w i thout  us ing  preser vat ives

C a r b o n  F o o t p r i n t  -  Research  shows  tha t  beverage 

car tons  have  a  lower  carbon  footpr in t  than 

a l te rnat ive  packag ing*.

(* I FEU  meta -ana lys is :  LCA  s tud ies  on  beverage 

car tons  and  a l te rnat ive  packag ing)

TETRAPAK?WHY THE



value chain &
control

production

quality

Our Production Value Chain begins with açaí ’s  wild harvest 

supporting the local  communities responsible for  i ts  picking, 

in  the only place i t  truly  grows:  the hear t  of  the Amazon 

(Pará,  Brazi l) .

I t  is  then taken to special ized factories ,  using state of  the ar t 

technology,  to process i t  and extract  i ts  pure pulp.

Then,  we transport  the açaí  pure pulp and other raw 

materials ,  to our co-packers faci l i t ies ,  a long with the 

Tetrapak packages and cardboard car tons,  where we 

produce the unique B.You Açaí  Smoothie blend and bot tle i t . 

Along with the meticulous qual i ty  control  and assurance 

depar tments present  at  the companies where we outsource 

some services (açaí  supplier,  package supplier  and co-

packer)  we have our own team of food engineers that 

ensures every step of  the process fol lows the highest 

possible standard result ing in a product that  can be 

exported worldwide



AÇAÍ
SUPPLIER

OTHER RAW 
MATERIALS

TETRAPAK 
PACKAGES

CARTON CARDBOARD
PACKAGES

FUMIGATED
PALLET

CO-PACKER

PORT OR 
WAREHOUSE

1L & 330mL+ +

+

+



strategymarketing

B.You is a global customer-oriented brand. Our aim is to 

introduce açaí to new markets where it  sti l l  isn’t  present while 

also improving the perception of consumers where this super 

berry is already present but offered in a less optimal way, be it 

in terms of berry concentration, taste or presentation.

To be able to reach so many people worldwide our marketing 

efforts revolve around digital  marketing, encompassing the 

main social  media outlets as well  as online advertising services 

that help keep our brand visible.

Content creation is extremely important to us in order to be 

able to communicate what B.You as a brand stands for and 

idealizes,  and more importantly to be in constant interaction 

with our customers to see what are their  interests,  suggestions 

and desires.  For that we have an exclusive team that focuses 

on the creative development of such content,  with the 

intention of spreading our movement.



AREWHERE WE

USA

mexico

spain

EGYPT



DETAILS

B.You was consti tuted as an F&B Distributor and Exporter 

under the Brazi l ian Laws.

The Company works mainly with the two standard shipping 

Incoterms of  the Import/Export  Industry:  FOB  and CIF. 

FOB  Incoterm B.You provides the goods sold at  the Por t  of 

Santos,  in  São Paulo State.

CIF  Incoterm B.You provides the goods sold at  the Por t  of 

destination as chosen by the Buyer,  including the addit ional 

service of  the overseas freight  with the cargo insured.

To ensure the utmost  qual i ty  is  maintained also throughout 

the shipping process ,  we suggest  using CIF  Incoterms.  We 

wil l  guarantee ful l  transparency and this  way be able to 

apply our exper tise in the Brazi l ian import/export  industry 

to cer ti f y  that  the products wil l  arrive in the same state of 

the ar t  condit ions as they lef t  the bot tler  and Por t  in  Brazi l .  I t 

wil l  a lso provide a peace of  mind for  the buyer,  el iminating 

any preoccupations with f inding trustworthy overseas 

freight  companies in a foreign country where our customers 

potentia l ly  haven’t  done business before.

SHIPPING



PROCEDURE &
AND conditions

PURCHASE

PAYMENT TERMS

FOB CIF
• First contact;

• Buyer asks for a quotation;

• B.You sends official proposal with unit prices;

• Buyer sends Purchase Order with approved quotation

values, desired quantity of each unit size and date of

overseas freight booking;

• B.You sends Invoice confirming sales details and payment

terms negotiated;

• Buyer takes over control of shipment at Port of Santos

after confirmation of payment;

• First contact;

• Buyer asks for a quotation, including destination of cargo 

and date of desired dispatch;

• B.You sends official proposal with unit prices and shipping 

costs, transit time and suggested overseas freight schedule;

• Buyer sends Purchase Order with approved quotation 

values, desired quantity of each unit size and confirmation 

of freight booking schedule desired;

• B.You sends Invoice confirming sales details, payment 

terms negotiated and date of arrival;

• Buyer receives cargo at chosen destination;



infoADDITIONAL (PALLETS, BOXES, STOCKING, SHELF LIFE, ETC)

PACKAGING SPECIFICATION
Description GROSS WGT (kg) NET WGT (kg)

B.YOU ACAI SMOOTHIE ORIGINAL 
01 CARTON X 12 UNITS X 1000ML 13,40 12,00

B.YOU ACAI SMOOTHIE ORIGINAL 
01 CARTON X 12 UNITS X 330 ML           4,40 4,00

1L Carton dimensions –23.5cm (Width) x 29.5cm (Length) x 22cm (Height)

330ml Carton dimensions - 18.5cm (Width) x 23cm (Length) x 15cm (Height)

B.YOU AÇAÍ SMOOTHIE UNIT LOAD DIMENSIONS STANDARD PALLET (1,2x1,0m)

Description # L Y R S CS / TRAY / LYR UNIT LOAD 
WGT (kg)

CS / 
PALLET HIGH 20’ FULL CNTR 

(Cartons)
20’ FULL CNTR 
(Units)

40’ FULL CNTR 
(Cartons)

40’ FULL CNTR 
(Units)

B.YOU ACAI SMOOTHIE ORIGINAL 
01 CARTON X 12 X 1000ML 5 15 1005,00 75 112,2 750 9000 1575 18900

B.YOU ACAI SMOOTHIE ORIGINAL 
01 CARTON X 12 X 330 ML 8 24 301,5 192 124,2 1920 23040 4032 48384

• Number of Cartons per pallet: B.YOU Açaí Original Smoothie 1 L (75 Cartons); B.YOU Açaí Original Smoothie 330ml (192 Cartons);

• Warehouse recommendations: No need to be refrigerated, just room temperature, in a cool and dry place. No direct contact with sun light and heat. Normal storage for tetrapak products;

• Consumption recommendation: Shake very well before drinking. To be consumed extremely cold. The colder, the better. Keep refrigerated and consume product within 3 days, after opening;

• Shelf life: 1 year from the date of production;



As a global  brand,  al l  of  B .YOU’s social  media are 

focused on spreading a l i festyle based on fun and 

healthy food,  making our fans dai ly  routine a l i t t le 

happier  one açaí  at  a  t ime.

mediasocial

Website
byouacai.com/

Facebook
facebook.com/benatural.byou/

Instagram
@benatural.byou

Youtube
goo.gl/iqGlyM



overviewsocial media



aheadLOOKING

Plans for 2017/18
Aiming to spread this  healthy l i festyle movement to al l ,  B .You is  constantly 

working on expanding i ts  por t fol io and improving the services i t  of fers  to i ts 

customers .  With that  in  mind,  we have many interesting things to share that  are 

already underway: 	

		  New product development	 (1-2 new products per year)

			   B.You Açaí Bag-In-Box (B2B)		 –		 2nd semester of 2017

 Same amazing taste as our O rg a nic  Smoothie in a Tetrapak,  now in bulk  quantity! 

(1  box = 4 shelf  stable bags of  5kgs each)

Special ly  made for  the food service industry and healthy fast  food restaurant 

chains .

Al l  you have to do is  pour our shelf  stable açaí  mix into your machine and in 

seconds i t  wil l  make great :

-  Açaí  bowls

-  Ice cream cones

-  Frozen yoghur t

-  Smoothies

6 months shelf  l i fe

Gluten- f ree

Lac tose - f ree

Soy- f ree

Non- GMO

Organic
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contacts

Marcelo Matos
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+55 11 96401-4092
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Miami Office
1395 Brickell Ave - Suite 650, 33131
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